
I love vegetables, and they’re so much fun too.


Vegetables are on the run,

Tomato and pepper, oh what fun.


Catch one, you'll see,

Healthy you'll be,


And you'll never weigh a ton.





Winning in Marketing 
with Creativity, 


Not Cash
Native Advertising Days 2024





Who has kids?



Who likes kids?



Kids are the best



BUT



It is tough



„Presents“



Parent = Audience



Let‘s make their 
(our) lives a bit 

easier



BRAND WANTS PEOPLE NEED



YOU TELL MORE AND 
THEY WILL 

REMEMBER IT



Renault Austral



Challenge 



How to change this?Emotions





How do we transform 
this into an online 
campaign for the 
Czech market? 

(with a Czech budget)



Cash 

allows forced reach  

vs. 


Creativity 
drives effectiveness



Don’t have the budget? 


Then shut up and let us 
do our work.



Kids are the true 
masters of unbridled 

imagination







Audio fairytales 

for the car







Aleš vs. Alek 



Aleš vs. Alek

SPEED 



Aleš vs. Alek

SALARY 



Aleš vs. Alek

QUALITY 



Aleš vs. Alek

WINNER 





Native
Graphic design subtly referencing surrealism

Warm colours highlighting 'australis’ origin



Motifs and collages that stimulate the imagination

Colour contrasts highlighting the car and water elements

Native



105 105 readers

59 582 video views


24 541 audio downloads



0

75

150

225

300

Mar 21 Apr 03 Apr 16 Apr 29 May 12 May 25 Jun 07 Jun 20 Jul 03 Jul 16 Jul 29 Aug 11 Aug 24 Sep 06 Sep 19 Oct 02 Oct 15 Oct 28

Source: Transistor

Audio downloads – daily averages



- 19,13 % bounce rate

+ 1:17 min ATS
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How do you like the new Renault Austral?

4 pp. 3 pp.
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How do you like the new Renault Austral?

Source: Seznam Brand Lift, 2023, control group n= 1704, control group (TV) n= 1683, exposed group n = 1364 



We create ads that people actually enjoy.

Even ads that people enjoy can lead to 
success for brands.



www.seznambrandstudio.cz

Andy Sitta 
Head of Seznam Brand Studio


