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BRAINS TORIM

We're not wrong for doing them. It's
what we've always been told to do.






HUBBUB
MISSION

To make everyone an
environmentalist. Whether
they realize it or not.
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BUTT
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WHO IS THE BEST PLAYER
IN THE WORLD?

RONALDO MESSI

€ VOTE WITH YOUR BUTT






Lionel Messi Cristiano Ronaldo
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IN THE WORLD?

RONALDO MESSI

€ VOTE WITH YOUR BUTT
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1. OBSERVE

Practice paying attention
to the world around you.
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Dirt =
Our Friend




"DIRTi1s GOOD
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d Project, which
tools and ideas to

For curious kids who want to make a difference in the 4
world - enrol your child and watch them flourish! W05 START YOUR MISSION







4 A Observe

Practice paying

Ask Yourself... AT

How can | collect as many g ] -
different details as possible? R~ Distill ©_ "

patterns in your
observations.,

Generate 1’\J Relate

Come up with as many Bring outside

ideas as you possibly can. inspiration to
internal ideas.
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Architect




Recognizing
























Tim Washer
John Oliver .
Bill Nye (The Science Guy)
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4
Observe

Practice paying
attention to the
world around you.

Pitch

Tell the story of the

What patterns do | see?

e

W Generate \_]' Relate
Come up with as many Bring outside
ideas as you possibly can. inspiration to
internal ideas.



3. Relate

Bring outside
inspiration to
internal ideas.
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~“The Barbie ad sticks
because there’s a shine to the
- kids and a truth to the messgg‘e“ R
That's hard to bring into the — 7—1‘\
corporate culture. ; r/m'f

Its the Juﬂapezwmetp P@%%e ,/nlf :

the unexpecte
children explain values to an
_~engineering culture.”

~ Kathy Button Bell

Chief Marketing Officer, Emerson
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' 3 Observe

Practice paying
attention to the
world around you,

Ask Yourself... g

How can | relate this to my L inidednd ‘ Distill 0> |
o

Look for
patterns in your
observations.

world?

Generate ik/ Relate

Come up with as many Bring outside

ideas as you possibly can. inspiration to
internal ideas.
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You don't get to

GREAT

ideas until you've gone
through the first 200 ideas.
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Observe

(@) Practice paying
( - ) attention to the
i P N . world around you.

Ask Yourself... -8
How many ideas can ol st Distill o-":°
| come up with? _ o O

patterns in your
observations

Relate

Bring outside
inspiration to
internal ideas.




Tell the story of the
journey of your idea.
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Bad Pitches Kili

GREAT IDEAS
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EOVE y
TR Observe
Practice paying

attention to the
world around you,

As k YO u rs e If "¢ R o o

What picture do | want to paint? / - Distill o

Look for
patterns in your
observations

Generate i\} Relate

1
\
\ Come up with as many Bring outside

ideas as you possibly can. inspiration to
internal ideas.
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Innovative thinkers around the
world use this process to...
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internal idea s

THREE-STORY
LIMITS




carla@carlajohnson.co

+1 720 219 3062

Bi-weekly
Newsletter



