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What our customers say

Increase
brand awareness

90%

Increase
brand preference

89%

Possibility to
inform

86%

Generate leads
and sales
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What Is
Native?
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Really?
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Awareness, brand

Challenge Solution Result
.

« Make Hajpat stand out amongst many other betting
companies.

« Competing with TV, display and OOH/DOOH.

« Reach a younger audience.
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Awareness, brand

8 brand-studio.aftonbladet.se & www.aftonbladet.se
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START SPORT PLUS TV NOJE

Al

Watch epic flight:
¥ "Never experienced

= anything like it"

Flyga stridsflyg, hoppa fallskarm ’
eller kéra en formel 1=bil, vad ar
egentligen mest Hajpat? I den har
programserien reser Patric Persson
och Vivianne Treschow varlden
runt for att prova pa - och jamfoéra
- hajpade saker.

uppfyller de drémmen...

HAJPER
Vilka &r de mest adrenalinstinna aktiviteterna
som gar att géra i varlden? | en ny
programserie ska det undersokas av tva
modiga dventyrare och forst ut pa schemat
star stridsplansflygning.

— ‘ < m [I]

Solution

« Highly creative

content to stand out.

« Building awareness of the brand Hajpat, by linking
the Hajpat brand to hyped experiences.

- Aftonbladet to maximize reach
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https://docs.google.com/file/d/1sd_aFVM0fOT_Jr0FDcUXWfWO3McvGA7O/preview

Awareness, brand

Awareness, product

« 60% more positive disposed to Hajper.

Interest « 79% understood the message.

« Almost 960 000 started streams, +20% beyond

uaranteed delivery.
Preference & y




Awareness, product

Challenge Solution Result

7\ telenor

« Building spontaneous ad awareness of Telenors
security position - and solutions.

« Generating awareness around the expertise that
Telenor provides regarding online safety.
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Awareness, product

« Journalistic methods, with elements

of creativity. Strong cases, real people.
« Native Podcast - series of 5 episodes.

« Tailor made articles.
« Editorial communication in teasers.

Solution

@ www.aftonbladet se

Sagas bikinibilder
stals: “Jag blev
radd och
illamaende”

nnnnnn

Sagas bikinibilder s
av fejkad eskortsidz

TELENOR
En helt vanlig augustinatt fick Saga Hus!
da var 20 r, ett SMS fran en okdnd man.
sig att mannen bestamt traff med henne

hemsida for sextriffar. | podcasten
Telenor beriittar hon om radslan eft




KPI

Awareness, brand

telenor

Awareness, product

« Total brand lift of over 5% - and Telenor considered as
Interest the no 1 telecom operator regarding security.

« Increased sales of Telenors premium security package.

» Nearly 630 000 total readers and listeners.
Preference

« The podcast episodes alone generated over 23 000
hours time spent.



Challenge Solution Result

« Trustworthy communication regarding the Swedish

Interest Armed Forces as an attractive employer.

« Time spent on articles (primarily).

« Traffic to customer’s Talent Acquistion site
(secondary).
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Solution

15:09 il 5¢ \
AA & www.svd.se & www.svd.se

Svenska Dagbladet

ANNONS FORSVARSMAKTEN Svenska Dagbladet e = Svenska Dagbladet @
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ANNONS

Sveriges militara underrattelse- och
sakerhetstjanst, MUST, har som framsta

Vapen, ammunition och militira uppgift att forebygga, upptacka och motverka
styrkor. Det Ar l4tt att tro att det dr det sakerhetshot som riktar sig mot Férsvarsmakten

enda som u‘gar ett lands forsvar. eller Férsvarsmaktens intressen i Sverige.
- Arbetet sker till stor del med hjélp av inhdmtning,

analys och bearbetning av information fran saval
oppna kallor som fran Sveriges
forsvarsattachéer och andra lénders
underrattelsetjanster.

- Informative native, adapted to the
news agenda.

« Deep interviews with experts and
trustworthy voices.

« Contextual placements and sober
design in line with publishers look and
feel.

Sékerhetshot delas in i de fem dvergripande
Kategorierna

+ Frammande underrattelseverksamhet
’ Kriminalitet
I
' s % + « Sabotage
. R 1 e
Terrorism, rising-criminality and IT- « Subversion
attacks « Terrorism

MUST:s medarbetare bestar av bade civila och
militdra experter inom allt fran statskunskap och

0 m
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« Time spent 150% over bench on Aftonbladet.
« Time spent 200% over bench on Omni.

« Time spent 140% over bench on SvD.

Interest

Preference - Exit links on par - with two articles overperfoming

bench with 300% and 200%.



Challenge Solution Result

0

« Building preference for the new Google Pixel 7.

« Driving traffic to the preferred reseller Elgiganten.

Preference



Preference Solution




Preference

« Tailor made articles, focusing on

imagery created with the Google Pixel 7.

« Micro influencers who held the
narrative by using the phone in their
everyday life.

« More creative design and in-article
solutions: Product integrations and
creative CTA:s.

Solution

ANNONS | ELGIGANTEN ANNONS | ELGIGANTEN

oOnskat sig en telefon pa sin 10-arsdag och
hon &r sald, hogst upp pa 6nskelistan star
en Google Pixel, sager Emelie Werklund.

The users praise
Pixel 7a: "On top
of my wish list”

Uppdaterad 2023-06-19 | Publicerad 2023-06-13

+ Folj ADela [ Spara

ANNONS Detta & ett annonsinnehall fran var p
Text Ila]kvenaAﬁ nbladets redaktion.

Smldlgt att anvanda, latt att byta till



KPI

Awareness, brand

Awareness, product

« CTR to customer’s page 500% over bench.

Interest « Best performing article on Aftonbladet: 21% CTR.

« Traffic on articles exceeded estimate by 140%.

Preference « Best performing content: "The ambassadors”:
-Highest CTR to customer
-Highest time spent on article

-Deepest scroll depth



Challenge Solution Result

.
BESVENSKANR

POSTKOD

BLOTTERIETH

« Generating new leads from articles to the lottery’s
landing page for sign ups.

« Levering on the FOMO prior to the next draw of the
lottery.
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« Minute by minute-optimised
teasers on Aftonbladet - headlines
focused on conversion.

« Close dialogue and monitoring
with client.

Solution

ANNONS

e pize-- R | IR   "|»‘ '_’l.,
1 000 SEK back if no
win within 6 months*

POSTKODLOTTERIET *Conditions apply ¢ Valid offer until 31/1 ¢ 180 SEK per ticket
v 1,5 billion SEK to be distributed during 2024




Solution

;RO N B AT Eqly ANNONS

DU KAN FA TA DEL AV
ALLA VINSTER!

KOP DIN LOTT UNDER
JANUARI MANAD!

) ) ) Nu kan.du bli
« Tailored articles with miljonar

a consistent focus on conversion i Sommaryran
_ Curated CTA'elementS. Aldersgréns!18 ar. Stddlinjen.se

T000«r

Vinster for 1,5 miljarder under
2024. Kép din lott senast 31/1 och
41000 kronor tillbaka om du inte
vinner pa 6 manader. Villkor giller*.

Klicka pa knappen! Kép din lott senast 31/1.

Villkor galler*.

tillbaka om du
inte vinner pa
6 manader”

Snart ar det dags for arets
Sommaryran — och denna gang ar

det 48 miljoner som ska lottas ut till
ett postnummer nagonstans i Klicka pa knappen!
Sverige.

AA & brand-studio.vev.site

< M m




KPI

Awareness, brand

Awareness, product
Interest

Preference

BESVENSKANR

POSTKOD

ELOTTERIETH

« CTR to customers landing page surpassing
benchmark by 65%.

« Best performing article during the 2023 campaign
reached 490% over bench.

« Allin all; delivered on our high set goals in terms of
sales.

« Investing more in native in 2024.



OUR CONCLUSIONS

« Highly creative solutions, less "journalistic”

Awareness, brand « Focus on the gut rather than the brain - generate ”scroll stoppers.”
) 4 g pp

« Wide distribution of content

Rexona

« Informative and explaining communication.
Awareness, prod uct « Journalistic method with elements of creativity.

« Targeting niche and local audiences.

Roslagers 557" . -4
NORRTELIE B;ENNERI ‘ (4277 % r( telenor

« Credible and convincing communication. R
f ﬁ NP
ol R i A i ansstyrelsen

Interest In line with the latest news, containing elements of PR and debate material. alad T9 Stociom

FORSAKRING
FORSVARSMAKTEN

» Context/Design and target audiences high priority.

« Communication focusing on guiding consumers.

V ad
Preference « Premium creative solutions and product focus a =BILTEMA

« SOV maximizing effect. mazba

« Teasers as a sales tool - focus on CTA and FoMo —
« Conversion focus and real time optimization of teasers and articles, including retargeting. BECEA] cLGIGANTEN ‘:p:(:),'gﬁ(?ié

+ Close dialogue with client’s stakeholder when driving quality traffic
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