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Veronica Valdes

Global Director, Creative Strategy at Condé Nast (UK)

Creating Global Campaigns with Local Impact: Engaging
Gen Z with Culture
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51% of Gen .zs believe social
mediainfluencers creale new
trends (vs. 36% of millennials). |

Source: 2023 Archfival.Gen Z Study on VogueBusiness.com
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At the same time,
nostalgia has a hold on
Gen-/ consumers

More than ever, thoughtful, considered and surprising casting is key
when engaging Gen-Z and can super-charge branded storytelling.
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Best Selling

[ ]
LASFIT
LED LIGHTING

ONLY COMPINY THAT PROVIDES TRACKING

2 X Lexani Lxuhp-207 LASFIT LED License Plate BMW 36136783536 Wheel 120x Black Plastic Rivets

235/45z2r18 98w XL All... Map Light Bulbs 168 T10 192... Center Emblem Cap Fasteners 8mm Hole Clips...
Yk kk (35) Ydkkkk (2074) Ykkkk (547) Khkkk (43)
DKK 424.28 New DKK 41.67 New DKK 48.63 New DKK 11.06 New

DKK 34.71Used

Limited Time Deals

WUseir LASFIT

COMBO PACK

== 1¢
D\

See All >

3 x TOYOTA OEM
Filter 04152-YZZA

Jrk ek
DKK 6115 New
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Condé Nast's
Gen Z engagers
are the pioneers
of second-hand
luxury

- 87%
Are aware (132i), would consider (115i) or
have purchased (117i) second-hand luxury

o /
- 64% 4
Find the idea of wearing pre-owned
luxury/designer products appealing (127i)

- 64% ,
Agree wearing pre-owned luxury & designer

products is as stylish as weari?\g brand new (151i)

\
\

/
\
T 49% "\.,‘4
Agree that pre-owned luxury/designer
products are as valuable as brand new (161i)
\

\
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VOGUE WO RLD is a multi-dimensional, global

fashion-as-entertainment experience that reimagines the
magazine as alive-streamed. runway show.



VOGUEWORLD

Driving Unprecedented Engagement

26 source: TikTok, lifetime views to search term, pulled November 2023. Search term: “Vogue World London”. Comparisons to: “Wimbledon 2023, “Grammys Awards CO\DE NAST
2023", and “Cannes Film Festival 2023"











https://docs.google.com/file/d/1CRuKZFpxsZp_ctIcntCFIyqBKOgBfAJ5/preview

ADVERTISEMENT

Twiggy photographed Twiggy photographed
by Bert Stern for Vogue, 1967. for eBay, 2023.

FULL CIRCLE

Led by Twiggy, modernstarsin this seven-page
series reimagine Vogue's archival moments
using eBay’s timeless accessories. “Fashion s
circular; it goes around and comes around,”
Twiggy says. "Authenticity is what we all
look for—youwantittobereal.”

Twiggy recreates her look 56 years later-
wearinga pre-owned Louis Vuitton
papillonhandbag, a Vacheron
Constantin watch, and Tiffany
chains, backed by eBay
Authenticity Guarantee.

ebay | & s
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3.6m 1

VOGUE ORGANIC VOGUE
VIEWS ON LIVESTR
IG + YOUTUBE ONSORS THROUGH
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Vogue World Campaign
h eBay Consistently in th

Act 1 Act 11 Actl Il
4
VOGA}IE ARCHIVAL RED CARPET ARRIVALS
IMAGE CURATION & LIVESTREAM ’
Source images to inform all Talent walk Vogue World's
eBay AG creative elements celebrity Red Carpet
of campaign. together wearing eBay AG 1
» LIy
o CUSTOM PRINT

C CUTAWA
Sho ng talent on t
streets of London w

L}
' ' ] CAMPAIGN
TALENT CURATION Twiggy, Rita Ora & Wisdom
¢ |dentify talent to Kaye recreate iconic Vogue
‘personify the original images with eBay AG
VOGUE Image and bring merchandise in 7-page
it to life today. custom unit.
Essential factor in (us 1 UK)
campaign success.

merchandise; featured
Livestream

INSIDE THEATRE ROYAL (US & UK)
DRURY LANE
eBay AG integrated
throughout the theatre

experience for IRL guests

EVENT PROMOTION

spotlighting eBay AG
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g aoou
OGUE photo
ecreated image
eBay AG
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Vogue World Video

92.2 Million

LIVE +NON-LIVE VIDEO VIEWS

Views across all Vogue World related video, includingilivestream: All'\Vogue World Videos on
YouTube and O&O had eBay retational pre-roll and mid=roll ads

11.3"Million

LIVESTREAM + REPLAY VIEWS

Livestream views, both live and replays, included eBay branded cutaway and rotational
pre-roll and mid-roll ads

34
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VOGUE WORLD

Partnership @ a Glance

e Access to the Vogue Archive's & Casting Expertise

e 7-page Custom Creative in October Vogue US & ] 67 M + 4] M +
Vogue UK Issues

Paid Media Impressions Total Campaign Video

e Behind The Moment Custom Video Package VAR

e Red Carpet Livestream

e Custom Branded Cutaway featured during Vogue +9 20/ +] 0 2 O/
World Livestream ° (o] [ ) (o)

e High-Impact Media Driving the Conversation Lift in Brand Favorability Lift in Brand
Trustworthiness

CONDI NAST
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Veronica Valdes
Global Director, Creative Strategy

Condeé Nast Commercial Creative
veronica.valdes@condenast.com
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