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Change Is Exhausting.
Al Is Exhausting.



Al

Benefits of an Rest Day

Allows body Prevents Reduces risk
to recover muscle fatigue of injury

May improve Supports
performance healthy sleep

healthline



What s Technology For?



(The Publisher View)



NAI Benchmark Study: Publishers

Sp. 6 On which deliverables are you paid in your most common
campaigns? (Select all relevant)
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NAI Benchmark Study: Publishers

Sp. 7 What are your personal, internally-reported KPIs? (Select all
relevant)
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(The Marketer View)



NAI Benchmark Study: Marketers

Sp. 8 What KPIs do you require with branded content deals? (Select all
relevant)
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NAI Benchmark Study: Are We Aligned?

What Marketers Need
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What Marketers Get
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NAI Benchmark Study: Marketers

Sp. 9 What do you define as a "quality view"? (Select all relevant)
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What Do You Need?



BUSINESS
INSIDER

What Tq rgeti ng Is Necessq ry? Device Protection that makes it a lot harder for

phone thieves to access key functions and

Subscribe

settings. Users are being urged to turn it on
immediately.

ADVERTISEMENT

L e
¢ 748 Australian Golf Digest

Tq rg eted U n tq rg eted * M::i;:oy has used these TaylorMade irons to win 18

PGA Tour events and the Masters. Now they are
available for you. ¢

. TaylorMade is making available from May 1-15 the
I m p re S S I O n S 6, 9 8 7 2, 6 ] ] RORS - PROTO irons muscleback blade model

used by Rory Mcllroy.

CPM $1.76 $1.11
Clicks 29 58
CTR 0.42% 2.22%

Rory Mcliroy's RORS proto irons available ...
AUSTRALIANGOLFDIGEST.COM.AU

“but optimised

Source: ClarityAds research, May 2025
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Research and Analysis

Content Creation

Distribution

Optimization and Measurement

Interviews with native advertising professionals
worldwide

Research and advice from industry experts
120 different tools and technologies

Constantly evolving
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Thank you!

Tom Jenen - tom@clarityads.co - Linkedin.com/in/jenen
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